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Initiatives	  of	  Note:	  

Curriculum	  
	  
FT-‐MBA	  Program:	  
• 8	  Core	  Courses	  
• 9	  Electives	  
• Entrepreneurship	  Project	  
• Optional:	  strategic	  
consulting	  project	  

Undergraduate	  degrees	  
include:	  	  
• BA	  in	  Economics	  and	  
Management	  

• MEng	  in	  Engineering,	  
Economics	  and	  
Management	  

• MEng	  in	  Materials,	  
Economics	  and	  
Management	  	  

	  

Sustainability	  
	  
The	  business	  school	  is	  in	  the	  
midst	  of	  constructing	  a	  new	  
“green”	  faculty	  building.	  The	  
energy	  efficient	  design	  of	  the	  
building	  will	  include	  
renewable	  energy	  systems,	  
water	  efficiency	  and	  reduced	  
water	  runoff	  from	  site,	  use	  of	  
sustainable	  materials	  for	  
construction	  and	  a	  biodiverse	  
“green”	  roof	  and	  other	  
planted	  areas.	  	  
	  
MBA	  Courses:	  
• Environmental,	  
Organization	  and	  
Sustainability	  	  

• Managing	  Innovation	  in	  
the	  Bioeconomy	  	  

	  
	  

Design	  
	  
Institute	  of	  Science,	  Innovation	  and	  
Society:	  Researches	  and	  informs	  the	  
key	  processes	  of	  social	  and	  
technological	  innovation	  that	  are	  
critical	  to	  business,	  governments	  and	  
civil	  society	  in	  the	  21st	  century	  and	  
beyond	  	  
	  
Oxford	  Centre	  for	  
Entrepreneurship	  and	  Innovation:	  
Brings	  together	  academics,	  and	  
student	  entrepreneurs,	  for	  the	  study	  
and	  practice	  of	  entrepreneurship	  and	  
is	  the	  doorway	  to	  over	  2,000	  high-‐
tech	  companies	  in	  and	  around	  Oxford.	  	  
	  
Diploma	  in	  Strategy	  &	  Innovation:	  
composed	  of	  four	  modules	  of	  teaching	  
and	  an	  individual	  business	  project.	  
	  
Social	  Entrepreneurship	  Electives	  
(MBA)	  about	  students	  about	  social	  
innovation,	  entrepreneurship	  and	  
enterprise	  design.	  	  

Vision	  &	  Values	  

• Developing	  a	  new	  generation	  of	  
business	  leaders	  and	  
entrepreneurs.	  	  

	  
• Conducting	  research	  not	  only	  
into	  the	  nature	  of	  business,	  but	  
the	  connections	  between	  
businesses	  and	  the	  wider	  
world.	  	  
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